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1206.34 Procedure. 
1206.35 Compensation and reimbursement. 
1206.36 Powers and duties. 
1206.37 Prohibited activities. 

EXPENSES AND ASSESSMENTS 

1206.40 Budget and expenses. 
1206.41 Financial statements. 
1206.42 Assessments. 
1206.43 Exemptions. 

PROMOTION, RESEARCH, AND INFORMATION 

1206.50 Programs, plans, and projects. 
1206.51 Independent evaluation. 
1206.52 Patents, copyrights, trademarks, in-

formation, publications, and product for-
mulations. 

REPORTS, BOOKS, AND RECORDS 

1206.60 Reports. 
1206.61 Books and records. 
1206.62 Confidential treatment. 

MISCELLANEOUS 

1206.70 Right of the Secretary. 
1206.71 Referenda. 
1206.72 Suspension and termination. 
1206.73 Proceedings after termination. 
1206.74 Effect of termination or amendment. 
1206.75 Personal liability. 
1206.76 Separability. 
1206.77 Amendments. 
1206.78 OMB control number. 

Subpart B—Referendum Procedures. 

1206.100 General. 
1206.101 Definitions. 
1206.102 Voting. 
1206.103 Instructions. 
1206.104 Subagents. 
1206.105 Ballots. 
1206.106 Referendum report. 
1206.107 Confidential information. 
1206.108 OMB control number. 

Subpart C—Rules and Regulations 

1206.200 Terms defined. 
1206.201 Definitons. 
1206.202 Exemption for organic mangos. 

AUTHORITY: 7 U.S.C. 7411–7425 and 7 U.S.C. 
7401. 

SOURCE: 68 FR 58554, Oct. 9, 2003, unless 
otherwise noted. 

Subpart A—Mango Promotion, Re-
search, and Information Order 
Definitions 

SOURCE: 69 FR 59122, Oct. 4, 2004, unless 
otherwise noted. 

§ 1206.1 Act. 
Act means the Commodity Pro-

motion, Research, and Information Act 
of 1996 (7 U.S.C. 7411–7425; Public Law 
104–127; 110 Stat. 1029), or any amend-
ments thereto. 

§ 1206.2 Board. 
Board or National Mango Promotion 

Board means the administrative body 
established pursuant to § 1206.30, or 
such other name as recommended by 
the Board and approved by the Depart-
ment. 

§ 1206.3 Conflict of interest. 
Conflict of interest means a situation 

in which a member or employee of the 
Board has a direct or indirect financial 
interest in a person who performs a 
service for, or enters into a contract 
with, the Board for anything of eco-
nomic value. 

§ 1206.4 Customs. 
Customs means the Customs and Bor-

der Protection of the U.S. Department 
of Homeland Security. 

§ 1206.5 Department. 
Department means the U.S. Depart-

ment of Agriculture or any officer or 
employee of the Department to whom 
authority has heretofore been dele-
gated, or to whom authority may here-
after be delegated, to act in the Sec-
retary’s stead. 

§ 1206.6 First handler. 
First handler means any person, (ex-

cluding a common or contract carrier), 
receiving 500,000 or more pounds of 
mangos from producers in a calendar 
year and who as owner, agent, or other-
wise ships or causes mangos to be 
shipped as specified in this Order. This 
definition includes those engaged in 
the business of buying, selling and/or 
offering for sale; receiving; packing; 
grading; marketing; or distributing 
mangos in commercial quantities. The 
term first handler includes a producer 
who handles or markets mangos of the 
producer’s own production. 

§ 1206.7 Fiscal period. 
Fiscal period means a calendar year 

from January 1 through December 31, 
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or such other period as recommended 
by the Board and approved by the De-
partment. 

§ 1206.8 Foreign producer. 
Foreign producer means any person: 
(1) Who is engaged in the production 

and sale of mangos outside of the 
United States and who owns, or shares 
the ownership and risk of loss of the 
crop for sale in the U.S. market or 

(2) Who is engaged, outside of the 
United States, in the business of pro-
ducing, or causing to be produced, 
mangos beyond the person’s own fam-
ily use and having value at first point 
of sale. 

§ 1206.9 Importer. 
Importer means any person importing 

500,000 or more pounds of mangos into 
the United States in a calendar year as 
a principal or as an agent, broker, or 
consignee of any person who produces 
or handles mangos outside of the 
United States for sale in the United 
States, and who is listed as the im-
porter of record for such mangos. 

§ 1206.10 Information. 
Information means information and 

programs that are designed to develop 
new markets, marketing strategies, in-
crease market efficiency, and activities 
that are designed to enhance the image 
of mangos in the United States. These 
include: 

(a) Consumer information, which 
means any action taken to provide in-
formation to, and broaden the under-
standing of, the general public regard-
ing the consumption, use, nutritional 
attributes, and care of mangos; and 

(b) Industry information, which 
means information and programs that 
will lead to the development of new 
markets, new marketing strategies, or 
increased efficiency for the mango in-
dustry, and activities to enhance the 
image of the mango industry. 

§ 1206.11 Mangos. 
Mangos means all fresh fruit of 

Mangifera indica L. of the family 
Anacardiaceae. 

§ 1206.12 Market or marketing. 
Marketing means the sale or other 

disposition of mangos in the U.S. do-

mestic market. To market means to 
sell or otherwise dispose of mangos in 
interstate or intrastate channels of 
commerce. 

§ 1206.13 Order. 
Order means an order issued by the 

Department under section 514 of the 
Act that provides for a program of ge-
neric promotion, research, and infor-
mation regarding agricultural com-
modities authorized under the Act. 

§ 1206.14 Part. 
Part means part 1206 which includes 

the Mango Promotion, Research, and 
Information Order and all rules, regu-
lations, and supplemental orders issued 
pursuant to the Act and the Order. 

§ 1206.15 Person. 
Person means any individual, group 

of individuals, partnership, corpora-
tion, association, cooperative, or any 
other legal entity. 

§ 1206.16 Producer. 
Producer means any person who is en-

gaged in the production and sale of 
mangos in the United States and who 
owns, or shares the ownership and risk 
of loss of, the crop or a person who is 
engaged in the business of producing, 
or causing to be produced, mangos be-
yond the person’s own family use and 
having value at first point of sale. 

§ 1206.17 Promotion. 
Promotion means any action taken to 

present a favorable image of mangos to 
the general public and the food indus-
try for the purpose of improving the 
competitive position of mangos and 
stimulating the sale of mangos in the 
United States. This includes paid ad-
vertising and public relations. 

§ 1206.18 Research. 
Research means any type of test, 

study, or analysis designed to advance 
the image, desirability, use, market-
ability, production, product develop-
ment, or quality of mangos, including 
research relating to nutritional value, 
cost of production, new product devel-
opment, varietal development, nutri-
tional value and benefits, and mar-
keting of mangos. 
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